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13 What are the three goals of social perception according to lecture?
Explain others behavior (e.g. emotion), predict, and control

) Explain how physical appearance influences impressions, Discuss differences
hetween “haby Mace™ and “power Tace™ and implications each might have Tor how
ihe person is perceived.
Instant impressons are hard to shake. A baby face has round, big eves; a round face, and
smoath skin, Whereas a power face has amall eves, low evebrows, angular chin, and
wrinkled skin. A baby face is perceived as innocent, immature and nurfuring or in need of
nurturing {(helplezs). And a power face is perceived az dominant, mature and responsble.

Ed] What is a behavioral script? Give an example.
A behavioral script enables us to anticipate the goals, behaviors and outcomes likelv to
oecur in & particular setting and they help us to understand other peoples actions Ex: the
“first date” script

4) What is nonverbal communication snd what are the four basic channels?
Nomwverbal communication is unspoken language using facial expressions and body
language. The four basic channels indude, eye contact, facial expressions, body language
{postion, posture, movement), and touching.

5) What is mind perception?
The process by which people attnbute humanlike mental states to various animate and
inammate objects, including other people.

6) Explain caliural variations in primary emotions (think Mfacal expressions; class and
book? ) and adaptive significance of identilying emotions (hook!)
In many cultures, 3 amile is a smile and a frown 15 a frown and people all over the world
are able to identify all of these emotionz Although, people are 9% more accurate at
judging facial expressions from ther own national, race, elhmic, or regional groups.

T What are some ap plications of technology that can read emotions? (In class videoa!)

Emotion enabded, wearable glasses could hep individeals who are visually

impaired read the faces of others, it could help individuals on the subiam spectrum
interpret emotions (something that they really strugele with); cars sensing that the driver
is tired

8)  What iz the best indicator of decepton according to lecture? What kind of body
movemenis may indicate deception (In class videos!)? Do we have an accurabe sense
ol our ability to caich lies?
Bodv language iz the best ind cators of deception. Body movements like being tumed

SOCIAL PSYCHOLOGY EXAM 2 IS AN ESSENTIAL MILESTONE IN UNDERSTANDING THE INTRICATE DYNAMICS OF HUMAN BEHAVIOR
AND INTERACTION. THIS EXAM TYPICALLY EXPLORES VARIOUS CONCEPTS, THEORIES, AND EMPIRICAL STUDIES WITHIN THE REALM
OF SOCIAL PSYCHOLOGY. AS STUDENTS PREPARE FOR THIS SIGNIFICANT ASSESSMENT, IT IS CRUCIAL TO EXPLORE KEY TOPICS
THAT ARE COMMONLY COVERED, EFFECTIVE STUDY STRATEGIES, AND THE RELEVANCE OF SOCIAL PSYCHOLOGY IN REAL-WORLD
CONTEXTS.

Key TopPics IN SoclAL PsycCHoLOGY

SOCIAL PSYCHOLOGY IS A VAST FIELD THAT EXAMINES HOW INDIVIDUALS ARE INFLUENCED BY SOCIAL CONTEXTS. THE
FOLLOWING TOPICS ARE OFTEN CRUCIAL FOR SOCIAL PSYCHOLOGY EXAM 2:



1. ATTITUDES AND PERSUASION

ATTITUDES ARE EVALUATIONS OF PEOPLE, OBJECTS, OR IDEAS THAT CAN SIGNIFICANTLY INFLUENCE BEHAVIOR. (UNDERST ANDING
HOW ATTITUDES ARE FORMED, CHANGED, AND MEASURED IS VITAL.

- COMPONENTS OF ATTITUDES:

- AFFECTIVE: EMOTIONAL RESPONSE.

- BEHAVIORAL: ACTIONS TOWARD THE OBJECT.
- COGNITIVE: BELIEFS ABOUT THE OBJECT.

- PERSUASION TECHNIQUES:

- ELABORATION LikELIHOOD MopeL (ELM): CENTRAL AND PERIPHERAL ROUTES OF PERSUASION.
- THE ROLE OF CREDIBILITY AND ATTRACTIVENESS IN PERSUASION.

2. SoclAL INFLUENCE

SOCIAL INFLUENCE REFERS TO HOW INDIVIDUALS CHANGE THEIR THOUGHTS, FEELINGS, OR BEHAVIORS IN RESPONSE TO OTHERS.
KEY CONCEPTS INCLUDE:

- CoNFORMITY: CHANGING BEHAVIOR TO MATCH GROUP NORMS.

- CoMPLIANCE: CHANGING BEHAVIOR IN RESPONSE TO A DIRECT REQUEST.
- OBEDIENCE: FOLLOWING ORDERS FROM AN AUTHORITY FIGURE, EXEMPLIFIED IN MILGRAM'S STUDY.

3. Group DyYNAMICS

GROUP DYNAMICS EXPLORES HOW INDIVIDUALS BEHAVE IN GROUPS. IMPORTANT ASPECTS INCLUDE:
- GRouP COHESION: THE BONDS THAT UNITE MEMBERS OF A GROUP.
- GROUPTHINK: THE TENDENCY FOR GROUP MEMBERS TO CONFORM TO A CONSENSUS DECISION WITHOUT CRITICAL EVALUATION.

- SociAL LOAFING: THE PHENOMENON WHERE INDIVIDUALS EXERT LESS EFFORT WHEN WORKING IN A GROUP THAN WHEN WORKING
ALONE.

4. PreJUDICE AND DISCRIMINATION

UNDERSTANDING THE ORIGINS AND CONSEQUENCES OF PREJUDICE AND DISCRIMINATION IS CRUCIAL.
- STEREOTYPES: GENERALIZED BELIEFS ABOUT A GROUP.

- IN-GROUP VvS. OUT-GROUP DYNAMICS: THE TENDENCY TO FAVOR ONE’S OWN GROUP WHILE DISCRIMINATING AGAINST OTHERS.
- REDUCING PREJUDICE: TECHNIQUES SUCH AS INTERGROUP CONTACT AND EDUCATION.

5. IDENTITY AND SELF-CONCEPT

THE SELF-CONCEPT IS THE UNDERSTANDING OF ONESELF IN RELATION TO SOCIETY. KEY CONCEPTS INCLUDE:

- SocIAL IDENTITY THEORY: HOW GROUP MEMBERSHIP INFLUENCES SELF-ESTEEM AND BEHAVIOR.
- SELF-PERCEPTION THEORY: HOW INDIVIDUALS DEVELOP ATTITUDES BY OBSERVING THEIR OWN BEHAVIOR.



EFFECTIVE STUDY STRATEGIES FOR EXAM 2

PREPARING FOR A SOCIAL PSYCHOLOGY EXAM REQUIRES STRATEGIC STUDY TECHNIQUES. HERE ARE SOME EFFECTIVE METHODS:

1. Review CoOURSE MATERIALS

- GO THROUGH LECTURE NOTES AND ASSIGNED READINGS THOROUGHLY.
- SUMMARIZE KEY THEORIES AND STUDIES.

2. CReaTE STuDY AIDS

UTILIZE STUDY AIDS SUCH AS:

- FLASHCARDS: FOR IMPORTANT TERMS AND CONCEPTS.
- DIAGRAMS: VISUAL REPRESENTATIONS OF THEORIES (E.G., ELM).

3. PRACTICE WITH PAST Exams

ENGAGING WITH PREVIOUS EXAMS CAN HELP:

- FAMILIARIZE WITH THE FORMAT OF QUESTIONS.
- IDENTIFY FREQUENTLY TESTED CONCEPTS.

4. ForM STuDY GROUPS

COLLABORATING WITH PEERS CAN ENHANCE UNDERST ANDING:

- Discuss coMPLEX TOPICS.
- QUIZ EACH OTHER ON KEY CONCEPTS.

5. AppLY REAL-W ORLD EXAMPLES

CONNECTING THEORY TO REAL-LIFE SCENARIOS CAN IMPROVE RETENTION:

- CONSIDER CURRENT EVENTS THAT ILLUSTRATE SOCIAL PSYCHOLOGY CONCEPTS.
- REFLECT ON PERSONAL EXPERIENCES THAT RELATE TO KEY TOPICS.

THE RELEVANCE OF SocIAL PSYCHOLOGY IN THE REAL W ORLD

THE PRINCIPLES OF SOCIAL PSYCHOLOGY HAVE PROFOUND IMPLICATIONS IN VARIOUS ASPECTS OF EVERYDAY LIFE.
UNDERSTANDING THESE CAN ENHANCE PERSONAL AND PROFESSIONAL INTERACTIONS.



1. MARKETING AND CONSUMER BEHAVIOR

SOCIAL PSYCHOLOGY PLAYS A CRUCIAL ROLE IN MARKETING STRATEGIES. MARKETERS UTILIZE PRINCIPLES OF PERSUASION AND
SOCIAL INFLUENCE TO SHAPE CONSUMER BEHAVIOR. FOR INSTANCE:

- ScArCITY: CREATING A SENSE OF URGENCY TO ENCOURAGE PURCHASES.
- SocIAL PROOF: HIGHLIGHTING POSITIVE REVIEWS TO INFLUENCE POTENTIAL BUYERS.

2. HEALTH AND WELL-BEING

SOCIAL PSYCHOLOGY HAS APPLICATIONS IN HEALTH PROMOTION AND DISEASE PREVENTION. UNDERSTANDING ATTITUDES
TOWARD HEALTH BEHAVIORS CAN:

- ENCOURAGE HEALTHIER LIFESTYLE CHOICES.
- REDUCE STIGMATIZATION OF MENTAL HEALTH ISSUES.

3. CONFLICT RESOLUTION AND NEGOTIATION

IN INTERPERSONAL AND INTERNATIONAL CONFLICTS, SOCIAL PSYCHOLOGY OFFERS VALUABLE INSIGHTS INTO:

- THE ROLE OF COMMUNICATION IN RESOLVING DISPUTES.
- UNDERSTANDING BIASES THAT MAY ESCALATE CONFLICTS.

4. EDUCATION

SOCIAL PSYCHOLOGY CAN ENHANCE EDUCATIONAL PRACTICES BY:

- UNDERSTANDING GROUP DYNAMICS IN CLASSROOM SETTINGS.
- DEVELOPING INTERVENTIONS TO REDUCE STUDENT PREJUDICE AND PROMOTE INCLUSIVITY.

5. PoLicy MAKING

GOVERNMENTS AND ORGANIZATIONS HARNESS SOCIAL PSYCHOLOGY TO DEVELOP POLICIES THAT PROMOTE SOCIETAL WELL-
BEING. THIS INCLUDES:

- PROGRAMS AIMED AT REDUCING DISCRIMINATION.
- CAMPAIGNS TO INCREASE PUBLIC AW ARENESS ON SOCIAL ISSUES.

CoNCLUSION

IN CONCLUSION, PREPARING FOR SOCIAL PSYCHOLOGY EXAM 2 INVOLVES NOT ONLY MASTERING KEY CONCEPTS AND THEORIES
BUT ALSO UNDERSTANDING THEIR REAL-WORLD APPLICATIONS. BY EMPLOYING EFFECTIVE STUDY STRATEGIES AND RECOGNIZING
THE RELEVANCE OF SOCIAL PSYCHOLOGY, STUDENTS CAN NOT ONLY EXCEL IN THEIR EXAMS BUT ALSO GAIN VALUABLE INSIGHTS
INTO HUMAN BEHAVIOR THAT WILL BENEFIT THEM IN VARIOUS ASPECTS OF LIFE. AS THE FIELD OF SOCIAL PSYCHOLOGY
CONTINUES TO EVOLVE, THE KNOWLEDGE ACQUIRED THROUGH SUCH EXAMINATIONS REMAINS CRUCIAL IN FOSTERING A MORE
UNDERSTANDING AND COHESIVE SOCIETY.



FREQUENTLY AskeD QUESTIONS

\WHAT ARE THE MAIN TOPICS COVERED IN SOCIAL PsycHoLoGY Exam 2?

SocIAL PSYCHOLOGY EXAM 2 TYPICALLY COVERS TOPICS SUCH AS GROUP DYNAMICS, SOCIAL INFLUENCE, PREJUDICE AND
DISCRIMINATION, ATTITUDES AND ATTITUDE CHANGE, AND INTERPERSONAL RELATIONSHIPS.

How CAN UNDERSTANDING COGNITIVE DISSONANCE HELP IN REAL-LIFE SITUATIONS?

UNDERST ANDING COGNITIVE DISSONANCE CAN HELP INDIVIDUALS RECOGNIZE WHEN THEIR BELIEFS AND BEHAVIORS ARE
INCONSISTENT, ALLOWING THEM TO MAKE CONSCIOUS EFFORTS TO ALIGN THEM, THEREBY REDUCING DISCOMFORT AND
PROMOTING PERSONAL GROWTH.

\WHAT ARE EFFECTIVE STRATEGIES FOR STUDYING FOR SoOCIAL PsycHoLoGY Exam 2?

EFFECTIVE STRATEGIES INCLUDE REVIEWING LECTURE NOTES, SUMMARIZING KEY CONCEPTS, FORMING STUDY GROUPS TO DISCUSS
MATERIAL, PRACTICING WITH PAST EXAM QUESTIONS, AND USING FLASHCARDS FOR IMPORTANT TERMS AND THEORIES.

\WHAT ROLE DOES SOCIAL IDENTITY PLAY IN GROUP BEHAVIOR?

SOCIAL IDENTITY INFLUENCES GROUP BEHAVIOR BY FOSTERING IN-GROUP FAVORITISM AND OUT-GROUP DISCRIMINATION,
AFFECTING HOW INDIVIDUALS PERCEIVE THEMSELVES AND OTHERS BASED ON GROUP MEMBERSHIPS, WHICH CAN LEAD TO BIASES
AND CONFLICT.

\WHAT ARE THE IMPLICATIONS OF THE BYSTANDER EFFECT IN EMERGENCY SITUATIONS?

THE BYSTANDER EFFECT SUGGESTS THAT INDIVIDUALS ARE LESS LIKELY TO HELP A VICTIM WHEN THERE ARE OTHER PEOPLE
PRESENT, DUE TO DIFFUSION OF RESPONSIBILITY AND SOCIAL INFLUENCE, HIGHLIGHTING THE IMPORTANCE OF AW ARENESS AND
TRAINING IN EMERGENCY RESPONSE.
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SOCIAL | Restaurant + Lounge | Ottawa

SOCIAL is focused on progressive Canadian cuisine with a diverse & innovative wine selection and
craft cocktail offerings. SOCIAL is one of Ottawa’s most vibrant & creative restaurants with ...

MENUS | SOCIAL | Restaurant
Please note that we require a credit card for all bookings over 8+ guests. There is also a 20%
gratuity added to all bookings in private rooms.

BRUNCHED+BEAUTIFUL | SOCIAL | Restaurant
WELCOME TO SOCIAL'S NEW MONTHLY DRAG SHOW, BROUGHT TO YOU BY OTTAWA'S VERY
OWN UNITY PRODUCTIONS HOSTED BY FIFI HOO-KERS

HAPPENING | SOCIAL | Restaurant
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SOCIAL HOUR UNWIND WITH US DAILY FROM 3PM-6PM (AND LATE NIGHT THURS-SAT) FOR
GREAT DRINKS, SHAREABLE BITES, AND GOOD VIBES.

CONTACT | SOCIAL | Restaurant
CONTACT US OUR DEDICATED TEAM IS ALWAYS AVAILABLE TO ASSIST YOU WITH ANY
QUESTIONS OR CONCERNS YOU MAY HAVE, AND WE STRIVE TO PROVIDE PROMPT ...

GROUP MENUS | SOCIAL | Restaurant
Please note that we require a credit card for all bookings over 8+ guests. There is also a 20%
gratuity added to all bookings in private rooms.

VALENTINE'S DAY | SOCIAL | Restaurant
SOCIAL VALENTINE'S DAY MENU Set Menu $125 / per person First Course select one of the
following TWILD BOAR BELLY FRITTER PICKLED MUSTARD SEED | RASPBERRY ...

End of Summer Patio Social! | SOCIAL | Restaurant
Sep 29, 2024 - Join us at Social on September 29th for the End of Summer Patio Social! Enjoy live
music by Jeff Rogers from 6-9 PM, sip your favorite drinks, and soak up the last bit of ...

PRIVATE EVENTS | SOCIAL | Restaurant
PRIVATE EVENTS AT SOCIAL, WE PRIDE OURSELVES IN EXCEEDING YOUR EVERY NEED AND
EXPECTATION. EVERY FUNCTION, SMALL OR LARGE, FORMAL OR CASUAL, HAS ...

MOTHER'S DAY | SOCIAL | Restaurant
TREAT YOUR MOM, THIS MOTHER'S DAY MOTHER'S DAY BRUNCH : 11AM - 3PM BASKET OF
BREAD | SM 4 /LG 7 HERB INFUSED OLIVE OIL + WHIPPED SALTED BUTTER ...
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