
New Orleans Pelicans Logo History

New Orleans Pelicans logo history is a fascinating journey that reflects the evolution of
sports branding and the cultural identity of New Orleans itself. Since the franchise's
inception, the logo has undergone several transformations, each representing a different
chapter in the team's history. This article delves into the various logos that have defined
the Pelicans, exploring their meanings, designs, and the cultural significance behind them.

The Origins of the Franchise

The New Orleans Pelicans were established in 2002 as the New Orleans Hornets, when the
NBA granted the city an expansion team. The franchise was created to fill the void left by
the departure of the New Orleans Jazz to Utah in 1979. The original logo featured a hornet,
which symbolized the city's vibrant spirit and resilience.



The First Logo: The Hornets Era

1. Design Elements: The inaugural logo showcased a fierce-looking hornet, primarily in teal
and purple, which were vibrant colors that made the logo stand out. The design was
dynamic, suggesting movement and energy, which aligned well with basketball's fast-paced
nature.

2. Symbolism: The hornet represented the local culture and the energetic environment of
New Orleans. The choice of colors also reflected the city's lively atmosphere, making it an
apt representation of the franchise at that time.

3. Reception: Initially, the logo was well-received, resonating with fans and helping to
establish a strong identity for the team. The hornet became synonymous with New Orleans
basketball, and the teal and purple colors became a part of the city's sports culture.

The Transition to the Pelicans

In 2013, the franchise rebranded itself as the New Orleans Pelicans. This transition marked
a significant shift not only in the team's name but also in its logo and overall branding
strategy.


