
Ihg Brand Standards Manual

IHG Brand Standards Manual is a crucial document that outlines the
operational guidelines, design standards, and guest experience expectations
for hotels under the InterContinental Hotels Group (IHG). As a global leader
in hospitality, IHG manages a wide variety of brands, each catering to
different market segments and customer preferences. The Brand Standards
Manual serves as a foundational tool for maintaining consistency across all
IHG properties, ensuring that guests receive a high-quality experience
regardless of where they stay.

Overview of IHG and Its Brand Portfolio

IHG is one of the largest hotel companies in the world, with a diverse range
of brands that cater to various demographics and travel needs. Some of the
most notable brands under the IHG umbrella include:

- InterContinental Hotels & Resorts: Luxury hotels that offer personalized
service and unique experiences in key destinations.
- Crowne Plaza Hotels & Resorts: Focused on business travelers, providing
modern amenities and meeting spaces.
- Holiday Inn: A family-friendly option that offers comfortable
accommodations for both leisure and business travelers.
- Staybridge Suites: Extended-stay hotels designed for guests who need a
home-like environment while away from home.
- Hotel Indigo: Boutique hotels that reflect the local culture and community.
- EVEN Hotels: Designed for health-conscious travelers, offering wellness-
focused amenities.

Each brand has its own unique identity, yet they all adhere to the
overarching principles outlined in the IHG Brand Standards Manual.

Purpose and Importance of the Brand Standards
Manual

The IHG Brand Standards Manual serves several vital functions:

1. Consistency: By providing a unified set of guidelines, the manual ensures



that guests receive a consistent experience across all IHG properties, which
is essential for brand loyalty.

2. Quality Control: The standards outlined in the manual help maintain high
levels of service and quality, which enhances guest satisfaction and
encourages repeat visits.

3. Operational Efficiency: Clear guidelines help hotel staff understand their
roles and responsibilities, leading to more efficient operations and better
management of resources.

4. Brand Integrity: The manual protects the integrity of the IHG brands by
ensuring that all properties adhere to the established standards, which helps
build trust with customers.

Key Components of the IHG Brand Standards
Manual

The IHG Brand Standards Manual is an extensive document that covers various
aspects of hotel management. Some of the key components are:

1. Design and Architecture Standards

- Exterior Design: The manual specifies guidelines for the appearance of the
hotel exterior, including materials, color schemes, and signage.
- Interior Design: It provides standards for lobby areas, guest rooms, and
public spaces, ensuring a cohesive look and feel that aligns with the brand
identity.
- Sustainability Practices: IHG emphasizes eco-friendly design elements and
sustainable practices to reduce the environmental impact of their hotels.

2. Service Standards

- Guest Interaction: The manual outlines expectations for guest interactions,
including greeting protocols, handling guest inquiries, and resolving
complaints.
- Housekeeping Procedures: Detailed guidelines for cleaning and maintaining
guest rooms and public areas to ensure hygiene and comfort.
- Food and Beverage Service: Standards for restaurant operations, menu
offerings, and service styles tailored to each brand's target audience.



3. Operational Procedures

- Front Desk Operations: Clear instructions for check-in/check-out processes,
reservation management, and guest services.
- Staff Training: Guidelines for staff training programs to ensure that all
employees understand the brand standards and can deliver exceptional service.
- Emergency Protocols: Procedures for handling emergencies, including safety
drills and crisis management.

4. Marketing and Brand Communication

- Brand Messaging: Consistent messaging guidelines for advertising,
promotional materials, and online presence to reinforce brand identity.
- Social Media Guidelines: Best practices for engaging with guests through
social media platforms and managing online reputation.
- Loyalty Programs: Information on IHG Rewards Club and how hotels should
promote the loyalty program to guests.

Implementation of Brand Standards

Implementing the IHG Brand Standards Manual requires a collaborative effort
from all levels of hotel management and staff. Here are some steps that
hotels can take to ensure compliance:

1. Training and Development: Regular training sessions should be conducted to
educate staff about brand standards and expectations.
2. Regular Audits: Scheduled audits can help identify areas where compliance
may be lacking and allow for corrective actions to be taken.
3. Feedback Mechanisms: Establishing channels for guest feedback can provide
valuable insights into areas for improvement and adherence to brand
standards.
4. Management Support: Strong support from hotel management is essential for
fostering a culture of compliance and accountability.

Challenges in Maintaining Brand Standards

While the IHG Brand Standards Manual provides a clear framework for
operations, maintaining compliance can present challenges, including:

- Staff Turnover: High turnover rates in the hospitality industry can lead to
inconsistencies in service, as new staff may not be fully trained on brand
standards.
- Cultural Differences: IHG operates in numerous countries with diverse
cultures, which can affect how brand standards are perceived and implemented.



- Technological Advances: Keeping up with new technologies and integrating
them into existing operations can pose challenges for some properties.

The Future of IHG Brand Standards

As the hospitality industry continues to evolve, so too will the IHG Brand
Standards Manual. The company is likely to adapt its guidelines to reflect
changing consumer preferences, technological advancements, and sustainability
initiatives. Potential future developments may include:

- Enhanced Digital Experiences: Incorporating more technology-driven
solutions to improve guest experiences, such as mobile check-in and
personalized marketing.
- Sustainability Initiatives: Expanding eco-friendly practices and products
in response to growing consumer demand for environmentally responsible travel
options.
- Diversity and Inclusion: Establishing standards that promote diversity and
inclusivity within hotel staff and guest experiences.

Conclusion

The IHG Brand Standards Manual is an indispensable resource for ensuring that
all IHG properties deliver a consistent, high-quality experience to their
guests. By adhering to these standards, hotels can build brand loyalty,
enhance guest satisfaction, and maintain operational efficiency. As the
hospitality landscape continues to change, IHG remains committed to evolving
its brand standards to meet the needs of its guests and uphold the integrity
of its diverse portfolio of brands.

Frequently Asked Questions

What is the IHG Brand Standards Manual?
The IHG Brand Standards Manual is a comprehensive guide that outlines the
operational and service standards that must be adhered to by all hotels
within the IHG portfolio to ensure brand consistency and quality.

Why are brand standards important for IHG hotels?
Brand standards are crucial for IHG hotels as they help maintain a uniform
guest experience, enhance brand reputation, and support operational
efficiency across all properties.



How often is the IHG Brand Standards Manual updated?
The IHG Brand Standards Manual is typically reviewed and updated annually to
reflect changes in consumer preferences, industry trends, and operational
practices.

What types of standards are included in the IHG
Brand Standards Manual?
The manual includes standards related to guest services, housekeeping, food
and beverage operations, safety and security, maintenance, and marketing
practices.

How can IHG hotel staff access the Brand Standards
Manual?
IHG hotel staff can access the Brand Standards Manual through the IHG online
portal or intranet, where they can find the latest version and any
supplementary training materials.

What happens if a hotel fails to comply with IHG
Brand Standards?
Failure to comply with IHG Brand Standards can result in corrective actions,
including additional training, potential fines, or in severe cases,
termination of the franchise agreement.

How does IHG ensure compliance with its Brand
Standards?
IHG ensures compliance through regular audits, inspections, and assessments,
as well as providing ongoing support and training to hotel staff.
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皇冠假日 假日 智选假日 有什么区别？ - 知乎
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IHG的会员礼遇相比之下是有些一言难尽的，即便是最高级别的至悦会员，也无法获得免费的双人早餐。 对于升房也是十分吝啬。 优点就是由于旗下智选假日品牌众多，保级难度低。

洲际集团旗下哪些酒店品牌没有行政酒廊？ - 知乎
获得 IHG 年度行政酒廊使用权之后，在入住 IHG 酒店时，只要酒店设有行政酒廊，那么你和另外一位客人就可以免费使用行政酒廊。包括洲际酒店和丽晶酒店的行政酒廊均可使用。 要
知道付费购买的 洲际大使 都没有行政酒廊的使用权益。 如果是入住 Iberostar Beachfront Resorts，行政酒廊券可让您使用 Star ...

如何可以有效的投诉一家酒店？ - 知乎
去 潮汕，酒店隔音太差，为了投诉酒店，写了无数封邮件，后来朋友推荐了DownUp 旅沉浮，也是写邮件，然后有人给你电话，了解基本信息，帮忙一起投诉。最终酒店送了2天免费套
房吧，也不一定会再去了，但是 Downup 挺认真的，可以看看的。特地来推荐。

IHG白金、希尔顿金、万豪白金哪个好? - 知乎
IHG的白金没用，没早餐没酒廊，刷的水钻只有早餐，行政酒廊要一年至少住40晚选行政酒廊权益，希尔顿最高性价比是金卡，送早餐，万豪白金现在各种挑战泛滥，很多二线城市的白金卡
也基本升级不到套房，要钛金卡才行。

怎么用最低的价格入住五星级酒店？ - 知乎
比如，ihg集团有很多1万分的Holiday inn，淘宝基本常年卖300块。 Hilton的北京doubletree，可以说是准五星的体验（比甚至比国内的五星都好），只要1w
分，至于多少钱，可以去搜搜 打听一下。

日本为什么没有像喜达屋、IHG、雅高这样世界级的酒店集团？
日本为什么没有像喜达屋、IHG、雅高这样世界级的酒店集团？ 五大酒店集团，再包括一些顶级的半岛，四季，东方文华，安缦都不是日本的。 而日本的服务和细节又很好，简直就是天生做
酒店业的，为何世界范围内都没看到过日本… 显示全部 关注者 1,091

洲际酒店集团最贵最便宜的酒店品牌分别是？ - 知乎
Dec 5, 2024 · 然后是假日酒店Holiday Inn。 最便宜的当然是智选假日酒店，这也是IHG档次最低和最便宜的。 非一二线城市的智选假日酒店一般230~330一晚
都有。 当然是没有酒廊的。 总结：洲际酒店集团最贵的是青城山六善。 最便宜的是小城市的智选假日酒店。

万豪酒店管理集团旗下30个品牌各自的定位分别是什么？ - 知乎
喜达屋并入以后，现在已经有30个品牌了~ 所有的品牌主要从三个维度分类， 一是酒店等级，包括 奢华 Luxury， 高级 Premium和 精选 Select； 二是酒店定位类型，
包括 经典 Classic 和 特色 Distinctive； 另外从酒店功能上，又区分出 长住型 Longer Stays和 非长住 Non- Longer Stays 。 ( …

入住华住酒店，笔记本电脑连接wifi不弹认证界面怎么回事？ - 知乎
碰见这个问题百度一路到了知乎。高赞回答并不能解决我的问题（用ipad连wifi，无法打开认证页面） 最终摸索出了替代解决办法，首先利用高赞的方法，连接华住wifi并浏览器输入
t.cn，页面无法打开，此时保留该页面，断开华住Wi-Fi连接，改用其他任何联网途径（我是用了手机热点），再次 …

皇冠假日 假日 智选假日 有什么区别？ - 知乎
有粉丝想让我写“ 假日三剑客 ”的区别，也就是 皇冠假日、假日、智选假日的区别。 皇冠假日（Crown Plaza）是洲际旗下的高端品牌（标准五星级） 假日（Holiday Inn）
是洲际旗下的中 …

哪家酒店集团的会员积分最有性价比？ - 知乎
IHG的会员礼遇相比之下是有些一言难尽的，即便是最高级别的至悦会员，也无法获得免费的双人早餐。 对于升房也是十分吝啬。 优点就是由于旗下智选假日品牌众多，保级难度低。

洲际集团旗下哪些酒店品牌没有行政酒廊？ - 知乎
获得 IHG 年度行政酒廊使用权之后，在入住 IHG 酒店时，只要酒店设有行政酒廊，那么你和另外一位客人就可以免费使用行政酒廊。包括洲际酒店和丽晶酒店的行政酒廊均可使用。 要
知道 …

如何可以有效的投诉一家酒店？ - 知乎
去 潮汕，酒店隔音太差，为了投诉酒店，写了无数封邮件，后来朋友推荐了DownUp 旅沉浮，也是写邮件，然后有人给你电话，了解基本信息，帮忙一起投诉。最终酒店送了2天免费套
房吧， …

IHG白金、希尔顿金、万豪白金哪个好? - 知乎
IHG的白金没用，没早餐没酒廊，刷的水钻只有早餐，行政酒廊要一年至少住40晚选行政酒廊权益，希尔顿最高性价比是金卡，送早餐，万豪白金现在各种挑战泛滥，很多二线城市的白金卡



也 …

怎么用最低的价格入住五星级酒店？ - 知乎
比如，ihg集团有很多1万分的Holiday inn，淘宝基本常年卖300块。 Hilton的北京doubletree，可以说是准五星的体验（比甚至比国内的五星都好），只要1w
分，至于多少钱，可以去搜搜 打听 …

日本为什么没有像喜达屋、IHG、雅高这样世界级的酒店集团？
日本为什么没有像喜达屋、IHG、雅高这样世界级的酒店集团？ 五大酒店集团，再包括一些顶级的半岛，四季，东方文华，安缦都不是日本的。 而日本的服务和细节又很好，简直就是天生做
…

洲际酒店集团最贵最便宜的酒店品牌分别是？ - 知乎
Dec 5, 2024 · 然后是假日酒店Holiday Inn。 最便宜的当然是智选假日酒店，这也是IHG档次最低和最便宜的。 非一二线城市的智选假日酒店一般230~330一晚
都有。 当然是没有酒廊的。 总 …

万豪酒店管理集团旗下30个品牌各自的定位分别是什么？ - 知乎
喜达屋并入以后，现在已经有30个品牌了~ 所有的品牌主要从三个维度分类， 一是酒店等级，包括 奢华 Luxury， 高级 Premium和 精选 Select； 二是酒店定位类型，
包括 经典 Classic 和 特色 …

入住华住酒店，笔记本电脑连接wifi不弹认证界面怎么回事？ - 知乎
碰见这个问题百度一路到了知乎。高赞回答并不能解决我的问题（用ipad连wifi，无法打开认证页面） 最终摸索出了替代解决办法，首先利用高赞的方法，连接华住wifi并浏览器输入
t.cn，页面无 …

Unlock the secrets to success with the IHG Brand Standards Manual. Discover how to elevate your
hospitality service and enhance guest experiences. Learn more!
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