Call It What You Want

ALISSA DEROGATIS

Call it what you want is a phrase that resonates deeply in various contexts,
from personal identity to cultural discussions and even business branding. It
represents the idea that the labels we assign to ourselves and others can
shape perceptions and experiences. This article will explore the multifaceted
nature of this phrase, examining its implications across different domains,
including individual identity, societal norms, and marketing strategies.



Understanding Identity: Labels and Self-
Perception

In the realm of personal identity, the phrase "call it what you want"
highlights the fluidity of labels. People often feel confined by societal
expectations and the categories that others impose on them. The conversation
around identity has evolved significantly, leading to a deeper understanding
of how labels can empower or limit individuals.

The Impact of Labels

Labels can serve both positive and negative roles in shaping self-perception.
Here are some ways in which labels impact individuals:

e Empowerment: Some labels can foster a sense of belonging and community.
For example, identifying as part of the LGBTQ+ community can provide
support and affirmation.

e Limitations: Conversely, labels can also restrict personal growth. For
instance, being labeled as "shy" may discourage someone from pursuing
social opportunities.

e Identity Exploration: The phrase "call it what you want" encourages
individuals to explore their identities on their own terms, rather than
accepting externally imposed labels.

Personal Experiences with Identity

The journey of self-identification varies widely across different
individuals. Here are some common experiences people encounter:

1. Reclamation: Many people work to reclaim labels that have been used
against them. This process can be empowering and transformative.

2. Fluidity: Identity is not static; it can change over time. Individuals
may identify differently at various life stages or in response to life
experiences.

3. Intersectionality: People often carry multiple identities simultaneously
(e.g., race, gender, sexuality). The interplay of these identities can
complicate how one perceives themselves and others perceive them.



Societal Norms and Cultural Contexts

The phrase "call it what you want" also extends into societal norms and
cultural contexts. Different cultures have varying expectations regarding
identity, behavior, and social roles. Understanding these differences is
essential in a globally connected world.

Cultural Relativism and Acceptance

Cultural relativism advocates for understanding a culture based on its own
values and beliefs rather than judging it against another culture's
standards. This concept is crucial when discussing labels and identities
across different societies.

e Celebration of Diversity: Recognizing that individuals may identify
differently based on cultural backgrounds promotes inclusivity.

e Challenging Stereotypes: Encouraging open dialogue about identity helps
dismantle stereotypes and misconceptions that often arise from
ignorance.

e Global Perspectives: In a globalized world, exposure to diverse
identities encourages empathy and understanding, paving the way for
acceptance.

Social Movements and Advocacy

Throughout history, various social movements have emerged to challenge
prevailing norms and advocate for marginalized identities. The phrase "call
it what you want" encapsulates the essence of these movements, emphasizing
the power of self-identification.

1. Feminism: Feminist movements have historically sought to redefine
womanhood, challenging traditional roles and expectations.

2. Racial Justice: Movements advocating for racial equality encourage
individuals to express their identities without fear of discrimination.

3. LGBTQ+ Rights: Advocacy for LGBTQ+ rights emphasizes the importance of
self-identification and acceptance of diverse sexual orientations and



gender identities.

Marketing and Branding: The Power of Perception

In the business world, the phrase "call it what you want" takes on a
different connotation, focusing on branding and marketing strategies.
Companies must navigate consumer perception while establishing their
identities in a competitive marketplace.

Brand Identity and Consumer Perception

Brand identity encompasses the visual, verbal, and emotional elements that
shape how consumers perceive a brand. Understanding how to communicate this
identity is crucial for success.

e Storytelling: Brands that effectively tell their story resonate with
consumers, allowing them to connect emotionally and personally.

e Authenticity: In an age where consumers value transparency, brands must
align their messaging with their actions to build trust.

e Flexibility: Just as individuals evolve, so too must brands. Adapting to
changing consumer preferences and societal norms is essential for
longevity.

Case Studies: Successful Branding

Several companies have successfully embraced the ethos of "call it what you
want" in their branding strategies. Here are a few examples:

1. Apple: Apple’s branding emphasizes innovation and creativity, appealing
to consumers who see themselves as trendsetters.

2. Nike: Nike’s "Just Do It" campaign encourages individual expression and
defiance against societal norms, resonating with athletes and non-
athletes alike.

3. Ben & Jerry’s: This ice cream brand is known for its social activism,
aligning its products with progressive values and attracting like-minded
consumers.



Conclusion: Embracing the Complexity of
Identity

In a world that constantly seeks to categorize and label, the phrase "call it
what you want" serves as a reminder of the complexity of identity. Whether in
personal, societal, or business contexts, the labels we choose to adopt-or
reject—can significantly influence our experiences and interactions.

By embracing the fluidity of identity and the power of self-definition,
individuals can carve out their paths and challenge societal norms.
Similarly, brands that understand and respect the nuances of identity can
foster deeper connections with their consumers. Ultimately, the journey of
self-discovery and acceptance is a universal experience, reminding us that we
all have the power to define who we are and what we stand for.

Frequently Asked Questions

What is the main theme of 'Call It What You Want' by
Taylor Swift?

The main theme revolves around resilience in the face of adversity, personal
identity, and the strength found in love and loyalty amidst external chaos.

How does 'Call It What You Want' reflect Taylor
Swift's growth as an artist?

The song showcases her evolution in songwriting, emphasizing introspection
and emotional depth, contrasting with her earlier, more narrative-driven
work.

What instruments are prominently featured in 'Call
It What You Want'?

The song features a minimalist production style with piano and subtle
electronic elements, creating an intimate and reflective atmosphere.

What personal experiences inspired the lyrics of
‘Call It What You Want'?

The lyrics draw from Taylor's experiences with media scrutiny, personal
relationships, and her journey of self-acceptance during challenging times.



What is the significance of the title 'Call It What
You Want'?

The title signifies the freedom to define one's own narrative and identity,
regardless of how others perceive or label one's choices and experiences.

How has 'Call It What You Want' been received by
critics and fans?

The song has been well-received, praised for its lyrical honesty and
emotional resonance, often cited as a standout track on the album
'Reputation’.

What message does 'Call It What You Want' convey
about relationships?

The song conveys a message of finding solace and strength in love, suggesting
that true connections can provide support amidst external challenges.

Are there any notable performances of 'Call It What
You Want'?

Yes, Taylor Swift has performed 'Call It What You Want' during her
'Reputation' Stadium Tour, where she delivered a powerful and emotional
rendition of the song.
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Explore the meaning behind the phrase "call it what you want" and how it shapes perceptions.
Discover how language influences identity. Learn more!
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