
Advertisement Rhetorical Analysis Example

Advertisement rhetorical analysis example can serve as a powerful tool for understanding the persuasive
techniques employed in marketing. By examining how advertisements use rhetoric to influence their audience, we
can glean insights into consumer behavior, brand messaging, and the overall effectiveness of various marketing
strategies. In this article, we will delve into the components of rhetorical analysis, provide a detailed example
of an advertisement analysis, and discuss how these methods can be applied to future marketing endeavors.

Understanding Rhetorical Analysis in Advertising

Rhetorical analysis involves breaking down and examining the elements of an advertisement to understand how
it persuades its audience. This analysis focuses on three main rhetorical appeals:

1. Ethos (Credibility)
Ethos refers to the credibility of the speaker or brand. In advertising, this could entail the use of endorsements,
testimonials, or the brand's reputation.

2. Pathos (Emotional Appeal)
Pathos is the emotional appeal used to elicit feelings from the audience. Advertisers often tap into emotions
such as happiness, fear, nostalgia, or empathy to create a connection with the viewer.



3. Logos (Logical Appeal)
Logos involves the use of logic and reason to persuade the audience. This can include statistics, facts, and
logical arguments that support the product's benefits.

Components of an Advertisement Rhetorical Analysis

When conducting a rhetorical analysis of an advertisement, consider the following components:

Context: The circumstances surrounding the advertisement, including the target audience, cultural1.
context, and medium of delivery.

Message: The main idea or theme the advertisement conveys, including the product or service being2.
promoted.

Visual Elements: The imagery, colors, and design choices that contribute to the advertisement's overall3.
effectiveness.

Language: The choice of words and phrases, including tone and style, that help create the4.
advertisement's voice.

Delivery: The method of presenting the advertisement, whether through television, print, or digital5.
platforms.

An Example of Advertisement Rhetorical Analysis

To illustrate the process of rhetorical analysis, let’s analyze a popular advertisement: Nike's "Just Do It"
campaign featuring Colin Kaepernick.

Context
In 2018, Nike released an advertisement featuring former NFL quarterback Colin Kaepernick, who became known
for his protests against racial injustice by kneeling during the national anthem. The advertisement sparked
significant public discourse, positioning Nike as a brand willing to take a stand on social issues.

Message
The central message of the advertisement is one of empowerment and activism. The tagline "Believe in something.
Even if it means sacrificing everything" encapsulates the idea that standing up for one's beliefs, even in the face
of adversity, is noble and worthwhile.

Visual Elements
The advertisement prominently features Kaepernick’s face, creating a strong visual focus that captures
attention. The black-and-white color scheme conveys seriousness and urgency, while the bold Nike swoosh logo
reinforces brand recognition. The minimalist design directs the viewer’s attention to the message rather than
distracting visuals.



Language
The language used in the advertisement is impactful and evocative. Phrases like "sacrificing everything" resonate
emotionally with the audience, encouraging them to reflect on their values and beliefs. The tone is assertive and
inspirational, appealing to viewers’ sense of justice and moral responsibility.

Delivery
Nike chose to deliver this advertisement through various channels, including television, social media, and print.
The multi-platform approach ensured a wide reach, allowing the message to resonate with diverse audiences.

Rhetorical Appeals in Nike's Advertisement

Let's break down how Nike effectively used rhetorical appeals in this advertisement:

Ethos (Credibility)
Nike's partnership with Kaepernick lends credibility to the message. Kaepernick is a well-known figure associated
with social justice, and his involvement signals to the audience that Nike stands firmly behind the values he
represents. The brand's history of supporting athletes and causes further enhances its ethos.

Pathos (Emotional Appeal)
The emotional appeal in this advertisement is profound. By showcasing Kaepernick, who faced backlash for his
protests, Nike evokes feelings of empathy and solidarity. Viewers may feel inspired to take action or support
social justice movements, aligning their emotions with Nike's brand message.

Logos (Logical Appeal)
While the advertisement primarily relies on emotional and ethical appeals, it also uses logos subtly. The
underlying logic suggests that supporting athletes who stand for justice is a logical choice for consumers
who value integrity and social responsibility.

Implications for Future Advertising

Analyzing an advertisement through a rhetorical lens can provide valuable insights for marketers. Here are
some key takeaways:

Know Your Audience: Understanding the target audience is crucial for crafting a message that
resonates.

Leverage Credibility: Partnering with credible figures can enhance the trustworthiness of the brand
message.

Create Emotional Connections: Use emotional appeals to build a connection with the audience,
encouraging them to relate personally to the brand.

Utilize Multi-Platform Strategies: Delivering messages across various media can expand reach and
engagement.



Conclusion

Advertisement rhetorical analysis example provides a framework through which marketers can understand and
enhance their advertising strategies. By dissecting the components of an advertisement and understanding the
rhetorical appeals at play, businesses can create more impactful and persuasive marketing campaigns. As
demonstrated in Nike's "Just Do It" campaign, effective advertising not only promotes a product but also
resonates deeply with the audience's values and emotions, fostering a lasting connection between the brand and
its consumers.

Frequently Asked Questions

What is a rhetorical analysis in the context of advertisements?
A rhetorical analysis in advertising examines how ads use persuasive techniques, such as ethos, pathos, and
logos, to influence their audience and convey a message effectively.

Can you provide an example of an advertisement that uses ethos?
An example is a skincare ad featuring a dermatologist endorsing a product, leveraging their credibility and
expertise to build trust with the audience.

How does pathos play a role in advertising?
Pathos appeals to the audience's emotions; for instance, an ad showing a heartwarming family moment can
evoke feelings of nostalgia and warmth, encouraging viewers to connect emotionally with the product.

What is the significance of logos in advertising?
Logos involves logical reasoning and facts, such as statistics or comparisons, helping consumers make
informed decisions by presenting clear evidence of a product's benefits.

How can visual elements enhance rhetorical analysis in ads?
Visual elements, such as color, imagery, and layout, can reinforce the ad's message and emotional appeal,
making the analysis richer by exploring how these elements interact with verbal content.

What are some common persuasive techniques used in advertisements?
Common techniques include testimonials, emotional appeals, rhetorical questions, repetition, and the use of
humor or fear to capture attention and persuade consumers.

Why is understanding target audience important in rhetorical analysis of
ads?
Understanding the target audience helps analyze how effectively an ad's rhetorical strategies align with the
audience's values, needs, and preferences, ultimately influencing its success.

What is a practical step in conducting a rhetorical analysis of an
advertisement?
A practical step is to identify the ad's primary claim and examine how the ad's elements—such as text, imagery,
and sound—work together to support or enhance that claim.
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